
 

Campaign schedule 2020/2021 

The information used to develop this report is from our submissions of  pharmacy team evaluation surveys  from 92% of Living Well  contracted  community pharmacies .                        

Evaluation figures are an estimation provided by contracted community pharmacies.  



Number of pharmacies with 

common queries: 

Importance of social distancing  

pharmacies reached those 
with drug or alcohol                     
addiction issues.  

COVID-19 vaccination 

COVID-19 immunity status 

Tips to try to keep safe if you             
cannot keep 2 metres apart 

Anxiety 

pharmacies provided             

information to the elderly. 

with schools or other            

educational settings 

with community groups 

with churches 

provided leaflets           

alongside prescriptions 

via their delivery driver  

used social media or         

their website 

created visual displays 

at windows and instore 

displayed leaflets 

with local retail shops 

disseminated information to 

other healthcare professionals 

used videoconferencing 

Stress 

pharmacies provided                     

information to the socially 

isolated. 

pharmacies provided information  
to young families. 

pharmacies reached those with 
hearing or visual impairments.  

pharmacies provided                     
information to those who   
are housebound. 

pharmacies provided                   
information to those  
whose first language is  
not English. 

pharmacies provided               
information to those living 
with long term health                
conditions or their carers.  

How did pharmacy engage? Campaign reach 

 

  

patients were engaged 

across 522 pharmacies 

on Distance Aware    

campaign messages 

                                              

Over  

Engagement 

The information used to develop this report is from our submissions of  pharmacy team evaluation surveys  from 92% of Living Well  contracted  community pharmacies .                        

Evaluation figures are an estimation provided by contracted community pharmacies.  



290 pharmacies provided information to 

ALL age groups however the main age 

group that were provided with campaign 

information were those aged 51-60 

years old. 

79% of         

pharmacies               

reported  their              

patients picked up 

a leaflet or badge 

Public’s feedback to the                     

Distance Aware campaign 

Very positive Positive Neutral Negative 

Pharmacy staff wore the badges to 

raise awareness of the campaign and 

help them to engage patients in    

conversation. 

76% of pharmacies 

reported  their                   

patients picked up a 

leaflet or badge for    

others, as well as               

themselves 

Leading by example 

 

 

of pharmacies felt the 

campaign supported 

their patients’ health                   

and wellbeing.  

236 pharmacies felt 

the badges were the 

most helpful resource 

in supporting patient 

health and wellbeing 
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