
Campaign schedule 2020/2021 

“How are you 

feeling?” 

The information used to develop this report is from our submissions of  pharmacy team evaluation surveys  from 92% of Living Well  contracted  community pharmacies .                        

Evaluation figures are an estimation provided by contracted community pharmacies.  



Most popular queries  

Main age groups that wanted 
campaign info 

 31-50 years 

 51-60 years 

 61-70 years  

 

How did pharmacy engage? 

used social media or their 

website 

created visual displays 

instore or in windows 

displayed leaflets 

provided leaflets alongside            

prescriptions 

disseminated information to 

other healthcare professionals 

used videoconferencing 
Public’s feedback to the “How are you    
feeling?” campaign 

 General mental health 

 Depression 

 Anxiety 

 General wellbeing 

 Sleep 

 Physical activity 

 COVID-19 

 Loneliness and social                        

isolation 

 Stress 

 COVID-19 vaccine 

16% 
18% 

66% 

A) Very positive 

B) Positive 

C) Neutral 

  

 

patients were engaged 

through 522 pharmacies            

on “How are you feeling?”     

campaign messages 

Over  

Engagement 

Number of pharmacies that 

made referrals to: 

Other pharmacy services 

Other healthcare               

professional, e.g. GP 

Community/voluntary  

services 

Social prescribing project 

The information used to develop this report is from our submissions of  pharmacy team evaluation surveys  from 92% of Living Well  contracted  community pharmacies .                        

Evaluation figures are an estimation provided by contracted community pharmacies.  



97% of                      

pharmacies felt the                

campaign supported their 

patients' health              

and wellbeing 

106 pharmacies              

accessed training on the 

Minding Your                      

Head website 

93% of                

pharmacies felt their 

teams were                       

supported in              

COVID-19                       

related queries 

64 pharmacies 

accessed training via 

NICPLD 

88% of             

pharmacies felt the 

campaign supported 

their pharmacy team’s 

health and wellbeing 

 

160                           
pharmacies reached 

those with hearing 

or visual                           

impairments 

216                  
pharmacies 

reached those 

who were 

housebound 

401              
pharmacies 

reached 

those who 

were elderly 

 

354                    
pharmacies reached 

those living with              

long term health                

conditions or                   

their carers 

331                     
pharmacies       

provided                       

information to 

the socially               

isolated 

296                           
pharmacies reached 

those with young 

families 

 

121                           

pharmacies reached 

patients whose first 

language is not   

English  

263               
pharmacies 

reached those                    

living with drug or 

alcohol addiction 

issues  

Who did we reach? 

The information used to develop this report is from our submissions of  pharmacy team evaluation surveys  from 92% of Living Well  contracted  community pharmacies .                        

Evaluation figures are an estimation provided by contracted community pharmacies.  


